Wilson, Kimberly R. 


From: 

Sent: 

To: 

Subject: 


Walk, Roger A. 

Sunday, November 11,2001 3:37 PM 
Wilson, Kimberly R. 

FW: Lorillard Tobacco Company Comments on Statement By American Legacy Foundation 


Please print. 

Roger 

—Original Message. 

From: Hough, Melissa 

Sent: Friday, November 09, 2001 5:30 PM 

To: Amador, Jennifer; Berlind, Mark; Borgmann, Holly L.; Carnovale, Mary E.; Church, Cynthia S.; Coltamore, Tom; 

Culley, Liz; Desel, Paula; Donner, Sally; Dumped, Jessica; Fisher, Scott; Gimbel, Tod; Goldman, Rochelle; 
Grant, Ellen; Hanson, Terry D.; Hoel, John; Inmann, Pam; Larson, Lynn E.; Lindheim, Jim; McCormick, 
Brendan J.; McKittrick, Beverly; Mitola, Michele; Mohrmann, Christine; Murphy, Virginia; Pfeil, Michael E.; 
Reese, Robert; Riggle, Robert A.; Rothstein, Amy; Ryan, Thomas M; Scott, Gregory; Scruggs, John; Turner, 
Henry; Walk, Roger A.; Washington, Shuanise; Williams, Scott (BSMG); Wilson, Gregory B. (PMUSA); 
Bonhomme, Jeanne V.; Goldman, Deborah L; Goodman, Taryn H; Hopkins Hadel, Linda L.; Kendell, Nicole 
T.; Levy, Carolyn J.; Prince, James 

Cc: Bilodeau, Jill; Borelli, Thomas; Daniel Colegrove (E-mail); Daragan, Karen ( PMMC ); Greenberg, David; Harris, 

Peter L. (PLH); Hatcher, Joy; Hough, Melissa; Ingram, Cary; Kiley, Deborah; Lenling, Amy; Lowy, David; 
Nicoli, David; Pierre, Karen; Richter, Jon; Rivera, Darcie; Schar, Courtney ( PMMC ); Stojsavljevich, Michael; 
Sylvia, David; von Maerestetten, Cynthia; Yoshida, Mariko Christine 
Subject: Lorillard Tobacco Company Comments on Statement By American Legacy Foundation 


, CfAILr 



Lorillard Tobacco Company Comments on Statement By American Legacy 
Foundation 


The following are the comments of Steve Watson, Vice President, External Affairs, 
Lorillard Tobacco Company, regarding a statement released yesterday by the 
American Legacy Foundation: 

"On Oct. 1, 2001, Lorillard filed a motion for declaratory ruling' with the 
Federal Communications Commission. The purpose of this action is absolutely 
not about inhibiting or restricting free speech as the American Legacy 
Foundation contends. In fact, our actions are to specifically address the 
American Legacy Foundation's surreptitious taping of our employees, and the 
use of that conversation in a recent radio advertisement. This ad clearly went 
beyond the bounds of ethical and educational advertising, as well as defaming 
and embarrassing Lorillard employees and our company. The facts related to 
their actions are as follows: 

• ALF secretly recorded Lorillard employees on the phone without their 
knowledge and consent for the purpose of embarrassing them and Lorillard. 

• ALF accused Lorillar d of adding "urea" to our cigarettes and also suggested 
that we use dog urine in the manufacturing process. These accusations are 
knowingly false arid misleading. Thdugh urea is a compound that naturally 
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Source: https://www.industrydocuments.ucsf.edu/docs/qfwj0001 





occurs in the tobacco leaf, as well as in mushrooms and many baked goods, 
Lorillard does not and never has added it to its cigarettes. 

• What manufacturer of a legal consumer product in this country would 
remain silent when accused of adding dog urine to its product? What right 
does the American Legacy Foundation have to purposely mislead and 
spread false information in the name of a so-called "truth" campaign? 

What they did was wrong and we believe that they should be held accountable 
for purposely invading the privacy of individuals and knowingly communicating 
false and misleading information about our products. 

While we support the American Legacy Foundation's stated mi ssion of reducing 
youth smoking, we take issue with their continuous and unrelenting attacks, 
clearly intended to vilify rather than educate parents and kids. 

Lorillard has initiated its own voluntary effort to significantly reduce youth 
smoking rates in this country, Lorillard has devoted nearly $40 million over 
the past three years as part of a nationwide multifaceted campaign aimed at 
sending a clear message -- kids should not smoke. Our program includes 
advertisements and grass-roots program that address the areas of peer 
pressure, parental influence and retail access, with messages that ring true to 
their intended audiences." 

American Legacy Foundation’s statement was not posted to their website, or a 
newswire. 

Source: <<http://www.prnewswire.com/cqi-bin/stQries.pl7ACCT-104&STQRY=/www/story/11-09-2001/0001612600 
&EDATE» 
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